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Méthodes et modèles en marketing
avancés

6.00 credits 30.0 h Q1

Teacher(s) Poncin Ingrid ;Sinigaglia Nadia ;

Language : French

Place of the course Mons

Prerequisites The prerequisite(s) for this Teaching Unit (Unité d’enseignement – UE) for the programmes/courses that offer this Teaching Unit
are specified at the end of this sheet.

Learning outcomes
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